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1. Why Should You Use Linked?

Over 48 million members in 200 countries and territories around the world

LinkedIn is the business networking tool

Use LinkedIn to leverage your contacts and….
- Build your personal brand
- Be found for business/job opportunities
- Find and be introduced to potential clients, service providers, and subject experts who are recommended

by your contacts
- Exchange knowledge, ideas, and opportunities with a broad network of professional contacts to accomplish

your goals
- Gain new insights from like-minded professionals in private group settings
- Create and collaborate on projects, gather data, share files and solve problems
- Discover inside connections that can help you find new clients and close deals
- Post and distribute job listings to find the best talent for your company
- Share your knowledge and resources – Market yourself!

Social Media has changed the market dynamics of business building and personal branding

To be effective in business today you need an online presence

Reaching specific targets can now be cost effective for all companies…if you take the time to….
1.Understand what social media offers
2.Identify your goals and target markets
3.Learn to use the new technology resources and tools efficiently and effectively
4.Leverage your social media marketing strategy to expand reach and build your online brand

Source: http://learn.linkedin.com/what-is-linkedin/

2. Create Your Profile
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If you don’t have a profile go to www.linkedin.com/reg/join

Personal Branding Statement – Professional Headline

Personal branding is the process by which we market ourselves to others and our personal branding

statement is our personal positioning summary or “tagline.”

Websites: My Company (list up to 3 websites)

Make sure your LinkedIn profile is in sync with your website communications.

Public Profile: http://www.linkedin.com/in/lindaterjesen

Your LinkedIn URL should appear as “http://linkedin.com/in/yourfullname.”

This should help your profile should rank higher in Google making it easier for people to find you.

Summary
Your summary should include a brief paragraph summarizing your work experience, including
information about your company.
Be sure to keep your LinkedIn profile/brand consistent with your company positioning.
Use keywords from your headline and words that people will search when looking for your type of
business. This will help you rank higher when someone conducts a LinkedIn search. Explore
SEO…and/or use Google Adwords to help you find the best keywords.

Add a profile photo…it’s the norm

Customize your profile at “Settings and Personalization”
This is very important in helping you set the amount and frequency of information you’d like to be
receiving from LinkedIn. I recommend selecting the weekly option for LinkedIn updates and for most
groups you may belong to.

Recommendation colleagues and clients….and ask them for recommendations

USE LinkedIn Learning Center
Its an excellent resource and very easy to use.

http://learn.linkedin.com/new-users/

When you have completed your profile
Download your profile in PDF format
Google yourself

3. Build Your Network

Invite people you know/meet to join your network

Use “People You May Know” and “Colleagues Who Have Just Joined” and/or Import Contacts
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Promote your distinct LinkedIn URL
Take your distinct URL and put it in your email signature, on your presentations, website, etc.

When you log in to your LinkedIn homepage you’ll get a list of “Network Updates”
Send a note to say congratulations
Offer help…Share a contact or other resource
Check your contact’s connections to see who you know and invite those mutual contacts into your
network

4. Build Your Business - Use LinkedIn to Market yourself and your Company

Update your profile occasionally, so people in your network know what you are doing now!
Add a new photo, update work assignments, client list, etc…
Invite new contacts ASAP after meeting
Stay on the radar screen…updates are regularly shared with your contacts

Use “What Are You Working on Now” and let your network know when….
You start working with a new client or complete an exciting project or offer a new service
Add a new team member…highlight their value added expertise
Publish an article and/or speak at a conference

Share a useful book you’ve read

Share an article you’ve written or post a presentation

If you have a Blog use the APPS…Blog http://blog.linkedin.com/

Know your potential clients…always check for a profile before going to an important meeting

Use Resources at LinkedIn Partners http://press.linkedin.com/partners
Business Week, The New York Times, Capital IQ, The CFO Group, Etc

Join Groups and/or start a group
If you join a group ask and answer questions. By answering questions you can establish yourself as a
subject matter expert. By starting a group you can highlight yourself and your company as leaders
in your field.

5. What’s next? Evaluate the potential for leveraging other business building media tools
Twitter, Facebook, Google, YouTube
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