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1. Yxy Sxourp You Use Lmgep?

Over Y8 mirLion memsers In 200 countries and teRRILORIES aROUND tHE WORLD

LmxepIn IS zxe BUSINESS NEtRORKMG tOOL

Use LmxenIn vo LeyeRaGe YOUR contacts anp....

BUILD YOUR PeRSONaL BRaND

Be rounp FoR BUSINess/JOB OPPORLUNItIES

Fmp anp Be IMVRODUCED tO POtential CLIemts, SRYICe PROYIDERS, and SUBJeCU eXPeRVS WHO aRe RecomumenpeD
BY YOUR COMvacts

€xcxance KnowLepae, IDeas, and OPPORLUNIVIES NIVX a BROAD NEtNORK OF PROFeSSIONAL COMYAcs v0 acCOMPLISX
YOUR GOALS

Gamn new IMSIGHYS FROM LIKe-mmpeD PROFESSIONALS In PRIYave GROUP SeLtINGS

CReate anp coLLaBORate On PROJECYS, GatXeR Data, SHaRe FILeS and soLye PROBLeMS

DISCOYeR InSIDe COMNeCLIoNS YXav can XeLP YOU FIND new CLIeMtS and CLOSe DeaLs

Postv anp DISLRIBULE JOB LISLNGS V0 FIND tXe Best talemt FOR YOUR company

SXaRe YOUR XnowLepGe and Resources — JMaRrKer YOURSeLF!

SociaL Mepia Xas cHanGep tHe MaRKev DYnamics OF BUSINESS BUILDING and PeRSONal BRanDING

To Be errectIve In BusIness tobay YOU eeD an onLine PResence

ReacxinG specIFIC varGevs can now Be COSt eFFectIve FOR aLL companies. . .IF YOU take vie vime vo....

1.UnpeRrstanp wxav S0C1aL mepla OFFeRS

2.IDentIFy YOUR GoaLs anp vaRGev MmaRrKets

3.LeaRrn vo0 use vye new veCHNOLOGY ReSOURCES and tOOLS FFICICNVLY and eFrectIveLy

Y{.LeyeRaGe YOUR SOCIAL meDla MARKEVING SLRALEGY L0 exPanD ReacX and BUILD YOUR ONLINe BRanD

SOURCe: MLP://LeaRn.LINKeDM.COM/WHar-1S~-LMKepm,/

2. Creare Your ProriLe
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IF You pon’v ¥aye a PROFILe GO VO YWWH.LIKeDIN.com/ReG/Jom

Personal Branpme Svatemenv ~ Proressional HeapLme
PeRsonaL BRaNDING IS tXe PROCESS BY WXICK We MARKet OURSELYES t0 OVHEeRS and OUR PeRSONAl BRanDMG
statement IS OUR PeRSONAL POSRIONING SUNUMARY OR ‘taGLme.”

WeBswes: My Company (LISt UP to 3 weBsIes)
Maxe sure YOUrR Lmxepln PROFILE IS I SYNC WILX YOUR WeBSIte COnUmMunicarions.

PusLic PROFILe: XttP://3N.LINKeDINn.com/m/Limpateriesen
Your LmxepIn URL sHouLD aPrear as “xzrP-//LInKeDIn.com./In/YOURFULLname.”
VXIS SHOULD XeLP YOUR PROFILE SHOULD Rank XIGHeR m GOOGLE MAKIMG It easieR FOR PEOPLe t0 FIND YOU.

Summary
YouR summary SHOULD INCLUDE a BRICF PaRaGRaPX SUMMARIZING YOUR WORK exPerlence, IMCLUDING
INFORMatIoNn aBoUWY YOUR COMPany.
Be suRe t0 XeeP YOUR LmxepIn PROFILe/BRaND consistent WX YOUR COMPany POSILIONMG.
Use KeYWORDS FROM YOUR HeaDLIne and WORDS tXav PeOPLe WILL SeaRCX WXen LOOKING FOR YOUR tYPe OF
BuUsmMess. UXIS WILL XeLP YOU RanKk XIGHeR WXen someone conbucts a LmnkepIn searcx. ©xPLORe
S€0. . .ann/or use GoocLe ADWORDS 10 HeLP YOU FIND vHe Best KeYWORDS.

Abd a PROFILE PXOLO. . .I'S VHE NORM

Cusvomuze YOUR PROFILE av *SettmnGs anp PeRsonaLrzavion”
VXIS IS YeRY IMPORVaNt In XELPING YOU Set YHe amowmv and FReQUency OF INFORMAIon YOU'D LIKe t0 Be
ReceIyInG FRom LmkepIn. ] Recommenp seLecvnG vxe weeKLY OPvion FoR LmxepIn uppates anb FOR most
GROUPS YOU May BeLONG vo.

Reconumenpavion coLLeaGues and CLIEMS. . ..and ask v¥em FOR Reconumenpavions

USEe LmxkepIn Learnme Cenver
Its an exceLLent ResSOURCe and YeRY easy vo use.

MUP<//LeaRrn.LInKepm.com/new-users,/

Wxen You ¥aye compLeveD YOUR PROFILE
DownLoap Your PRoriLe In PDF rormav
(GOOGLEe YOURSELF

3. BuiLp Your Nerxorx
Inyre PeoPLe You Xnow./meet vo JoIn YOUR NELWORK

Use “PeorLe You May Knox" anp *Correacues Wxo Have Jusv Jomep” anp/or Imporr Comacts
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Promove Your pistmcy LmxenIn URL
taxe your pistmcy URL anp Puv It In YOUR emaiL SIGhatuRre, On YOUR PResentavions, WeBsIe, evc.

Wxen You LoG Im vo YOUR LmKedIn XomePaGe YOW'LL Gev a LIsv OF “NevseoRrk Uppaves”
Senp a note vo say ConGRatuLavions
OFreR XeLP...SHaRe a convact OR OVHER ReSOURCe
CXecK YOUR conmvact’s connecrions to see WXO YOU Know anp Inyrve tHose MmuruaL contacts Into YOUR
NeYNORK

Y. Bump Your Busmess ~ Use LmxedIn vo larkev YourseLr and Your Company
Urpate YOUR PROFILE 0CCASIONALLY, SO PeOPLe In YOUR NETWORK Xno¥ WXav YOU aRe DoMG 10w’
ADD a new PXovo, UPDate WORK asSIGnments, CLieNnv LISy, eC. ..
Inyve nex convacts ASAP arter meetme
Stay on tye RaDaR SCReen...UPDates aRe ReGULARLY SHaReD WILX YOUR COmracts
Use “Wxar Are You WoRXme on Nox* and Let YOUR NETWORK Know ¥Wxen.. ..
You starr WORKING NIVH a new CLIeNt OR COMPLELe an eXCIING PROJEC OR OFFER a NewW SeRyice
ApD a new ream memseR. . . XIGHLIGHY VHEIR YaLUe aDDeD eXPeRtISe
PUBLISY an agvicLe and/oR SPeax at a CONFerence
SHaRe a USCFUL BOOK You'ye Read

SHaRe an agvICLe YOU'Ye WRItten OR POSY a PResenvavion

IF You ¥ave a BLoG use vie APPS...BLoc MiP://BLOG.LMKepMm.con/

Know YOUR PoventiaL CLIGMS. ..aLWaYS CHeCK FOR a PROFILe BEFORe GOING Y0 an ImPORtant meetinG

Use Resources av LmxepIn Paruners ttp://PRess.LMKeDIN.CON/PaRtNeRS
Busmess Weex, txe New York times, CapraL 10, txe CFO Group, €vc

Jom GRoups ann/oR SvaRb a GROUP
IF YOU JOoIm a GROUP asK and answeR ouestions. By answeRING ouesvions YOu can esvaBLISH YOURSELF as a
SUBJECY MatteR exPeRt. BY StaRtING a GROUP YOU ¢an XIGHLIGHY YOURSELF and YOUR comPpany as LeaDeRrs
I YOUR FIeLD.

5. Wxav's nen? €yalLuare vie Potemvial FOR LeYeRaGING OVHER BUSIMESS BUILDING meDIa VOOLS
Tunter, FaceBoox, GoocLe, Youtuse
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